YNEYOYNH AHAQZH

(dpBpo 8 N.1599/1986)

H axpifeia tov ototyeiov mov vrofdilovtol pe avth T dfAmon propei va ekeyydei pe fdon to apyeio dArov vanpesidv (apbpo 8,
nop. 4 N. 1599/1986)

APOS()- Mpaupateia NMMZ «ZTpartnyiké MdpkeTivyk — Strategic Marketing»

O — H Ovoupa: Etrwvupo:

‘Ovopa kal ETwvupo Marépa:

‘Ovopa kal ETwvupo Mntépag:

Hugpopnvia yévvnong®:

Toémog Mévvnong:

Ap1Budg AgAtiou TautdTNTAG: TnA:

Tomog Katoikiag: 0d06¢: ApIB: TK:
A/von HAekrp.
Tayudpopeiou

Ap. TnAeopolotutrou (Fax): (E-mail):

Me atopIKr| pou euBlvn kai yvwpidovTag Tig kupwaoeig @), ou mpoBAéTovTal amd Tng Siatagelg Tng Tap. 6 Tou dpBpou 22 Tou
N. 1599/1986, dnAwvw OTI:

(Ymroypaer)

(1) Avaypdgetal atréd Tov evolagepOuevo TTOAITN 1 Apxn 1 n YTTnpeaia Tou dnudaciou Touéa, TTou atTeubuveTal n aitnon.

(2) Avaypdgetal oAoypdaewg.

(3) «Otroiog ev yvwaoel Tou dnAwvel Weudn yeyovota f apveital f amokpUTTel Ta aAnBiva pe éyypagn utrelBuvn dHAwon Tou
apBpou 8 TipwpEiTal Pe QUAAKION TOUAAXIGTOV TPIWV UNvWv. EAGv 0 uTtaiTiog autwy Twv TTPAEEWY OKOTTEUE VA TTPOCTTOPICEI OTOV
€aUTOV TOU 1} o€ GAAOV TTEPIOUTIOKG OPeAOG BAATITOVTAG TPITOV ) OKOTTEUE Va BAAWEl GAAOV, TIHwPEITAI uE KABeIpEN pEXP! 10 ETWV.
(4) e TepimTwon avemdpkelag xwpou n dAAwaon ouvexieTal aTnv oW OYn NG Kal utroypd@eTal amd Tov dnAolvTta ) Tnv
onAouaoa.




