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1. NpoAoyog

1.1. lotopika —16puon koL opydvwon tou AptototeAeiov Naveniotnpiov Oscoalovikng

H e€ayyelia tng ibpuong tou Mavemotnuiov @ecoalovikng gyve amo tov AAEEavdpo Mamavaotaciou
oTLG 24 Maptiou 1924, OTLG TPOYPALMOTIKEG TOU SNAWOELG TTPOG TN A’ ZUVTOKTLKI ZUVEAEUON, EVW TO
EMOUEVO £T0¢ SnuoaoteltnKe o utt’ aplBu. 3341/14n¢ louviou 1925 Nopog “nept 18pUoewg MNavemotnuiou
gv @sooalovikn”, o Opyaviopog tou omnoiou mpaypatomnolndnke pe tov A.N. 1895/1939 “nepi
OpyaviopoU Maveniotnuiov Oscoalovikng”.

Me amnodaon tou tote Nputavn Mapivou ZydAa kat anodacn tng ZUYKAATOU, To NAVENLOTAULO Hag
ovopaotnke “Aplototéleto Navenotiuio O@scoalovikng” (apBpo 7 tou N. 3108/1954).

AvApETa OTIC TTPWTECG OXOAEG TToU TPoBAETOVTAY 0TO ApBpPo 3 Tou LEPUTLKOU VOUOU ATOV KAl N ZXOAN
NopLkwv kat OLKOVOULKWY ETloTnpwy, Tou amoteAouvtay amno SUo TuRpata. To Tuipa tg NopKAG Kalt
To TR MoAtTikwy Kol OlkovopLKwyY Emiotnuwy. Auto to §e0TEPO APXLOE PWTO Th ALToupyia Tou To
TIAVETILOTNLOKO £€10¢ 1927-1928 (M.A. tng 19-11-1927). OL mévte mpwtol TakKTkol Kabnyntég tou
TuRuatog MoAtikwy Kat OwovouLkwy Emtetnuwyv rou dopiotnkav e to M.A. Tng 4nc Anplliou 1928
nrav: NeptkAng Blloukidng (€ytve kat o mpwtog Koountopag tou TURHAToG), Zevodpwv ZoAwtag, lwavvng
Inupomnoulog, AnpooBévng Itedavidng kal OpacuBoulog XapaAaumidng.

H eldwotepn opyavwaon twv ortoudwv otn 2xoAn Nopkwv kat Oovoukwy Emotnuwy
npaypatono|dnke pe tnv Y.A. urt’ aptBp. 152907/30-11-1971, ota Vo Tunpato, NouLkng Kat
OKOVOULKWYV ETLOTNWY, OTIOU KAl KATAVEUNBNKAV Ol EMLOTNUOVIKOL TOUELS TG StdaokaAiag: TnG
Ertotung tou Atkaiou Kat tng MoAtikng Emotnung oto TuApa Noptkng (mou amévepe mtuyio Nopkwy
Ermotnuwv N Anpociou Atkaiou, avaloya pe tov KUKAO ormoudwv) Kal tng OKOVOULKNG EMLoTAUNG oTo
TuAua OKoVOULKWVY EToTnpwyV (Tou amévepe To avtiotolyo mtuxio OKovouLKwy Emotnuwy).

Apyotepa pe to Nopo 1268/1982 “Tia tn Sopn kot Asttoupyia twv A.E.l.” KoL TIC TPOTOMOLOELS TOU, N
ZxoAn xwpiotnke og dU0 autoteAn Tunpata, To TUAKa NopKAG Kat To TuRpa OwovouLkwy Emotnuwy.
TéAoc to 1999 pe 1o M.A. 203/99, 16pUBNKe TO TUAKA MOALTIKWY EMLOTN WY, TO OTlolo MPOoOoTEDNKE ot
noén vdlotaueva Tunparta.

Metd tnv i§puon tou véou TURUATOG, N 2XOAA LETOVOUAOTNKE 0 IX0Ar NOKWY, OLKOVOULKWY Kol
MoAttikwv Erlotnuwy (N.O.M.E.) (M.A. 87/2001, OEK 86/20-4-2001).

Me tnv avaouykpdotnon Twv IxoAwv tou AMNO to 2013, cuotrvetal n IxoAr OLKOVOULKWY Kot MoALTIKwY
Eriotnuwv (OMNE) tnv omola cuykpotouv Ta TN pata Olkovoplkwy Emiotnpwy, MoAttikwy Emetnuwy Kot
Anpootoypadiag kat Méowv Malikng Evnuépwong.

To AplototéAelo Mavemiotipo Oecoalovikng amoteAel To HeyaAlTepo eAANVIKO avenLotiuLo. To
KUPLWG campus Bploketal 0Tto KEVTPO TNG MOANG Kall eKTelveTal o€ pia €éktaon mepimou 430.000 m2, evw
OPLOMPEVEC ATIO TLG EYKOTOOTACELG TOU, £ITE EKTMALSEUTIKEG £(TE SLOLKNTIKEC, BploKovTal EKTOG TNG
TIAWVETILOTNLOUTIOANC 1 0 AANEC TIOAELC.
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ZuvoAika mepthapfadvel 10 oxoAég, mou cuykpotouvtal amo 40 TUAUaTa KAl 1 LOVOTUNATIKY GXOAN.

Aettoupyolv 61 KAwikég (latpkng, Odovtiatpikng, Ktnviatpikng), 295 Beopobetnuéva Epyaotrpla kat 23
InoudaotnpLla. H Kevipiki BiBALoBrikn tou A.MN.O., pia amnd tig peyalutepeg ota BaAkavia, pall pe tig 45
niepldepelakeg PPALOONAKES TwV TUNUATWY Kal TwV ZXoAwv (17 ek Twv onolwv Becpobetnuévecg)
OUYKpPOTOUV To cuotnua BBAloBnkwv tou A.M.O.

210 AMNO Aettoupyolv 41 TPOYPAUUATA TIPOTITUXLAKWY OTIOUSWVY Kol 68 TPOYPAUOTA ETAMTUXLOKWY
OTIOUSWV OE HEUOVWHEVA TUAUATA, GAAA KOl SLOTUNUATIKG, SLOMOVETLOTNULAKA Kal SLebvr. Yrapxouv
oKOUN 23 cuvepyaoieg pe Eéva I§pupata yla Thv ekovnon SL8akToplkwy Statplpwy, EAAAvVwY Kat Eévwy
uroPnodLwy S18aktopwv pe cuvenifAsyn.

2T1G 2X0AEG Kol ota Tunpata tou ¢ottoly onuepa 73.930 dpoltnTég, ek Twv omolwv ot 65.026
A paKOAOUBOUV TTPOTTUXLAKA TIPOYPAUUATA OTIOUSWVY Kol 8.472 UETATMTUXLOKA TIPOYPAUUATA (EK TWV
omolwv, ot 3.952 eivat urtoPridprlol S16AKTOPEC).

To AldakTiko kat Epguvntiko Mpoowrikod (A.E.M.) avépxetal os 2.024 atoua, to Epyaotnplako ALSakTIKo
MNpoowriko (E.A.M.) og 287 dtopa Kot To ELS1kO EKmadeuTiko Mpoowrikd o€ 53. ITo eKMALSEUTIKO £pYO
GUVETILKOUPOUV oKOpN 134 péAn tou ElSikou Texvikol Epyaotnplakou Mpoowrikou (E.T.E.M.) evw otn
Sloiknon gpyalovtat 245 povipol urtaAnAot kot 294 pe oxéon ISlwTtikou Atkaiou Aopiotou Xpovou
(LA.AX.)

1.2. ZxoAn Owkovoukwv Kot MoAttikwv Entotnuwv

1.2.1. Opyava Aloiknong tng ZXoAng

KOIMHTOPAZ: KaBnyntng Mpnydpnc Zapwtiadng

MPOEAPOI TMHMATQN 2XOAHZ

TuRua Owovoulkwv Emotnuwv: Kabnyntng Anuntpng Kouoevidng
TuAua MoAttikwv Emtotnuwyv: AvarmA. Kadnyntig AplototéAng Itullavou

TuRua Anpootoypadiag kat Méowv Malikng Emikowvwviag: Kabnyntng Xprioto¢ OpaykovikoAGTouAog

1.3. Tupa OtkovopKwv Emotnpuwv

1.3.1. Opydavwon — Topeig

To TuRpa OWwoVouLKWY EMLoTNUWY GUYKPOTOUV TPELS TOUELS, LE AVAAOYO TTPOCAVOTOALCHO KOL YVWOTLKO
oVTIKE(pEevVO:

1. O Topéag Epappoopévng OLKOVOULKAG
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2. O Topéag Owkovopkng Oswpioag kat MoALTikAg

3. O Topéag Aloiknong Twv Emiyelprnoswy

1.3.2. Opyava Aloiknong tou TuRuatog OkovouLlkwy Emotnuwyv

H oUvBeon twv opyavwv Sloiknong tou Tunpatog Olkovoulkwy Emotnuwy €Xel wg akoAoUuBwc:
JYNEAEYZIH TMHMATOZ (og mAr)pn cuvBeon)

MNpoedpog: Kabnyntrg Anuitpng Kouoevidng

AvarmAnpwtng Mpoedpoc: Av. KaBnyntig Navaylwtng @oucekng

MéEAn
OVOUATENMWVULO BaBuida
BapoakéAng NikoAaog KaBnyntng
MNamaypriotou M'ewpylog KaBnyntng
J16npomovloc Mwuaong KaBnyntng
WaAtomouhog AnUATpLOG KaBnyntng

MNamnadoénoulog Kwvotavtivog

AvarAnpwtng Kabnyntng

Ntoavtakog AnUATpLoG Enikoupog KaBnyntn¢ (mpoocwpivr avabeon)
Agohn EvayyeAia KaBnyntpla

KatpakuAibng Kwotavtivog KaBnyntng

MaAatoAdyou Touldava — Mapia | KaBnyntpla

Toalikn Nepoedovn KaBnyntpla

@®ouocékng Navoylwtng KaBnyntng

Zapwtadng MpnyopLog KaBnyntng

Toadnpag ABavaolog KaBnyntng

KaZavoc ABoavaotog

Entikoupog KaBnyntric

Poumakiag >téAlog

Entikoupog KaBnyntnic

Koouidou Kuplakn KaBnyntpla
Kouoeviéng Anuntplog KaBnyntng
MrmoutooUkn Xplotiva KaBnyntpla
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MNavog Mewpylog KaBnyntng
NamadomouAog XpuooAEwy KaBnyntng
InaBdng XapAaAapmnog KaBnyntng
Mkop&lng Novaywtng Avarminpwtng Kabnyntng
Alapovtidng AAEEavEpog AvarAnpwtng Kabnyntng
ZnKOToUAO¢ XprRoTog AvarmAnpwtng Kabnyntnig
MoAupévng Baoihelog AvarmAnpwtng Kabnyntnig
Jlapayko NikoAétta — Osodavia | AvamAnpwtpla Kabnyntpla
Toutoupidou Mopia Enikoupn KaBnyntpla
Moula Atkatepivn Eknpoowmog EEAIN
Japaptln Biku Eknpdowrnog ETEN

1.4. To Npoowrniko Tou TURHATOG

1.4.1. AlboKTiKO Kal Epeuvntikd Npoowrtikd (AEM)

TOMEIZ

A. Topéac Edappoopévng OLKOVOULKAG

AtevBuvtic: Zoulava - Mapia MaAatoAdyou, Kabnyntpla,
MéEAn

MNavaywtng ®ouoékng, Kabnyntng

Kwvotavtivog KatpakuAidng, KaBnyntrig

Mepoedovn Toalikn, KadBnyntpla

Evayyehio Agohn, KaBnyntpla

Fpnyopng Zapwtiasdng, Kabnyntrg

ABavaolog Kalavag, Emik. KaBnyntnig

YTéAlo¢ Poumtakidg, Emik. Ka®nyntng

B. Topéag Owovoulkng Oswpliag kot MoALTIKAG

AtevBuvtic: Nikohaog BapooakéAng, KaBnyntng, Emikoupog KaBnyntng
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MéAn
MwUong 2idnpomnouloc, Kabnyntng
Kwvotavtivog Mamadoénoulog, AvarA. KaBnyntig
lrewpylog Namaypriotou, Kabnyntng
ARuntplog Ntavrakag, Emik. Kabnyntng

Awoatepivn Mould, EEAIM I

I Top€ag Aloiknong twv Emyepnoswy

AtevBuvtic: XapdAlopmog Inabng, Kabnyntng
MéEAn

XpuooAéwv Mamnadoénouiog, KabBnyntng

Anuntplog Kouaevidng, KaBnyntng

Kuplakr Koopidou, Kabnyntpla

Xplotiva Mmnoutooukn, Kabnyntpla

MNavog lewpylog, Kabnyntng

Bacilelog MoAupévng, AvamAnpwtng Kabnyntng

ANEEaVEpOC Alapavtidng, AvamAnpwtng kadnyntng

Xpnotog ZnkomouAog, AvanAnpwtn¢ Kabnyntng

MNavaywtng Nkopélng, AvamA. Kadnyntnig

NwoAétta Osodavia Ziapayka, Avaminpwtpla. Kadnyntpla

Mapia Toutoupidou, Emikoupn KaBnyntpla

1.4.2.0potipol Kabnyntég
ABavaaolog Apyupng

Mwpyog Zwtog
Ayyelog ToakAdykavog

Euyevia Metpidou

1.4.3. Emtitipol ALSAKTOPEG

rewpylog Baoeiouv, https://www.eps.auth.gr/el/econ/faculty/5058



https://www.eps.auth.gr/el/econ/faculty/5058

|

=

Eﬂlﬂ

MSc
in Strategic
Marketing ¢

MNp6&popog Epdletoylou, https://www.eps.auth.gr/el/econ/faculty/5057

Harry Markowitz, https://www.eps.auth.gr/el/econ/faculty/5059

Eric Hobsbawm, https://www.eps.auth.gr/el/econ/faculty/5061

Clive Granger, https://www.eps.auth.gr/el/econ/faculty/5060

Anwar Shaikh Mir Mohammed, https://www.eps.auth.gr/el/econ/faculty/5062

lrewpylog Kwvotavtwidng, https://www.eps.auth.gr/el/econ/faculty/5063

Kwvotavtivog Zomouvidng, https://www.eps.auth.gr/el/econ/faculty/6674

leffrey David Sachs, https://www.eps.auth.gr/el/econ/faculty/6673

Geoffrey Wood, https://www.eps.auth.gr/el/econ/faculty/6904

1.4.4. Epyootnplako Aldaktikd Mpoowrtiko (EAIN)
ABnva EuBbupuiadou — NamanoAvypoviddou, EEAIN, Mpoowriko Kévrpou MAnpodopLkig

Awoatepivn Totta, EEAIN, Mpoowriko Kévtpou NMAnpodopikng

Avbpéac Marttag

1.4.5. pappoteio Tou TUAUOTOG
Mpoiotapévn Mpappateiog: EAévn EppavounA
AoKNTIKO NPOoWTTKO

EAévn Faydton

Afuntpa Mnvoudn

Xprotog Mmapurmag

louAia Otkovopou

Hpw Mamapyupn

Elprivn ASaAn

Oeobdwpa Priya

1.4.6. EL61k0 Texvikd Epyaotnplako Mpoowrikd (ETEM)
Kikr) AapaBiyka
Mapia MyaAitolou

Bikvu Xapaptln


https://www.eps.auth.gr/el/econ/faculty/5057
https://www.eps.auth.gr/el/econ/faculty/5059
https://www.eps.auth.gr/el/econ/faculty/5061
https://www.eps.auth.gr/el/econ/faculty/5060
https://www.eps.auth.gr/el/econ/faculty/5062
https://www.eps.auth.gr/el/econ/faculty/5063
https://www.eps.auth.gr/el/econ/faculty/6674
https://www.eps.auth.gr/el/econ/faculty/6673
https://www.eps.auth.gr/el/econ/faculty/6904
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1.5. Autoduvapa NMMZ tov TuRpatog Owkovoukwv Emotnuwv

AMa MMZ tou TuApotog OKOVOULKWY Emlotnpwy
Mpoypappa MeTamTuxLlakwy Zmoudwv ota OLKOVOULKA

lotooeAida: https://maecon.econ.auth.gr/

MNpoypappa Aloiknon Emxelprioewv — MBA

lotooeAida: https://www.mba-auth.gr/

Mpoypoppa: Edodlaotikn kat Aloiknon AAucidag Epodlacuol (EevoyAwaooo)

lotooeAida: https://www.logistics-auth.gr/

Mpoypoppa: Touplopog kat Torikr Avamtuén

lotooshda: https://msc-tourism.econ.auth.gr/

Aatpnuatikd Mpoypdppata MeTamTuylakwy moudwv

To TuRpa OWKOVOULKWVY ETILOTNUWY CUUUETEXEL OTO TTOPOKATW ALOTUNUOTIKA Npoypdupata
Metamntuytakwy Xmoudwy (AMMX):

Mpoypappa: Aiktua kat MoAumAokotnta

lotooeAida: https://cosynet.auth.gr/

Mpoypappa: AlakuBépvnon — Nepudepetakn Avamrtuén

lotooeAida:

Mpoypoppa: Awaxeipton tng Malikng Metavaoteuong kat NMAnBuopwv o Kivnon


https://maecon.econ.auth.gr/
https://www.mba-auth.gr/
https://www.logistics-auth.gr/
https://msc-tourism.econ.auth.gr/
https://cosynet.auth.gr/
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1.6. ALSOKTOPLKEG ZTIOUSEG

210 Tunpa Owkovopkwy Emotnpwy tng ZxoArng Owkovopikwy kat MoAwtikwy Emotnuwy tou A.M.O.
Aettoupyel Mpoypappa ALSaKToplkwy IMoudwv cUpdwva pe Tig Statdgelg tou N. 4485/2017. Ou
ALSOKTOPLKEG ITTOUSEC TPpOaPEpovTaL SWPEAV, AMOCKOTIOUV OTNV MPOAywWYr) TNEG YVWong Kal tng
TPWTOTUTING ETLOTNOVLKAG €PEUVAG KOL 08NyoUV oTNV amoktnon AlSaKToptkoU AUTAWUOTOG.

Metd ano anddaon tng Tuvéleuong Tou TUAUOTOG TpoknpuocovTal SU0 GopEC To Xpovo BEaelg apLobwy
uroPndiwv SL8akTdopwv og avtikeipeva mou Beparmevovtal EpEUVNTIKA Ao ta AN AEM Tou TuAUOTOG.

lotooeAida: https://www.econ-auth.gr/studies/doctoral-studies/

2. TVWOTLKO aVTIKELpEVO — ZKOTOG MM

To TuApa OLKOVORLKWY ETiloTnuwv Tt 2XoAnNg OLKoOVOLKWY Kot MOALTIKWY ETLOTNUWY 0pyavwVEL Kot
Aettoupyel MNpoypappa Metamtuxtakwy Xmoudwv (oto €€ng M.M.Z.) pe Titho «ITpatnylkd MAPKETLVYK
(Strategic Marketing)».

AvTIKe(pevo Tou ayyAodwvou TIPOYPAUHUATOC «ITpATNYIKO MApKeTIVYK (Strategic Marketing)» lvat n
Tapoxn ekmaldevong Kot eEeLSIKEVEVNC YVWONE LETATITUXLAKOU eMLESOU oe amodoitouc tpLtofadutag
eKmaibEVONC OTO AVTLKEIUEVO TOU MAPKETLVYK.

TKOTOG TOU HETAmTu)Lakol ripoypappatog MN.M.3. oto «Itpatnytkd Mdapketivyk (Strategic Marketing)»
glvau:

H katagiwon tou NMMZ petagl Twv KOAUTEPWY LETATITUXLAKWY TIPOYPAUUATWY TG Eupwning oto
avTiKe(pevo Tou Itpatnyikol MAPKETLVYK KAl N GUVOEDT) TOU OTO EUPWTTALKO KAL TTAYKOCLO SIKTUO TWwV
OVTLOTOLYWV TIPOYPOUUATWY.

H mpoaywyn Tn¢ YyVwong KoL TnG EPEVVOC OTNV TTEPLOXI TNE EMLOTAKNG ToUu MAPKETLVYK, TOU ITPOTNYLKOU
Yxebloopou, Tne Tupmnepldopdc KatavaAwtr Kot Twv MayKOoULOMOLNUEVWY AYOPWY HE TNV EKTIOVNON
METAMTUXLOKWY SUTAWUATIKWY EPYACLWV Kal SLEAKTOPLKWY SLatplBwv KabBwg Kal BVIKWY, EUPWTTAIKWY
KoL SLeBvwv MPOTLeKTE Ke avalntnon xpnHatodotnong amnod eBvikouc, eupwraikolg kot aAAoug Siebveic
dopelic.

H dnuloupyia €etdikeupévwy emoTnUovwy, Kot

H npoetolpacia otehexwy yia otadlodpopia wg AleuBuvtég Kat oteAéxn MApKeTIVYK, AleuBuvtég Mapkag
(Brand Managers), AteuBuvteg kal otedéxn NMwAnoewy, Itehéxn Wnoblokol MAPKETIVYK, STEAEXN
ALODNULOTIKWVY ETOLPELWY, OE EUTTOPLKEG ETILXELPNOELS, UTINPECLEC, OTIWC EMIONG KOL OE OPYAVIOUOUG TNG
EANGSag Kot Tou e€wtepikol.

Ta poOnoLakd aImoTEAECHATO KOL TO TIPOCOVTA OGWV OAOKANPWVYOUV ETIITUXWE TO TPOYPAUUA glval
Katavénon tou pdAou KoL TG ONUAVTIKOTNTAG TOU APKETIVYK OTOUG OPYAVIOUOUC KO TIG ETUXELPHOELG

Katavonon Twy endpAoewv otV ayopacTtik cUUTEPLPOPE Kol TNG AVATTUENC TOU UIYHATOC LAPKETIVYK
yla TNV LKAVOTIOLN G TWV KATOVAAWTIKWY QVOYKWV.
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Katavonon Twv mapayoviwy Kol TOCEWV ToU TEPLBAANOVTOC LAPKETLVYK KAl TNG EMISPOONG TOUC OTN
OTPATNYLKI TWV EMLXELPHOEWVY KOL OPYAVICHLWV.

Katavonon kal duvatotnto avantuéng epyalelwy Epeuvag LAPKETIVYK, CUYKEVIPWONG KAl OVAAUONG
TIANPOodOoPLWV yLa TNV EGAPUOYN OTPATNYIKNG LAPKETLVYK.

Xpnon gpyadeiwv oxedlaopol Katl epapuoyr oTPATNYIKAG LAPKETIVYK 0 SladopeTikd mepBailovia Kal
oyopEC.

H doitnon oto MM oAoKANPWVETAL LE TNV OPAKOAOUONGCN 0PYAVWHEVWY LETATITUXLAKWY LOBNUATWY
KOLL TNV €KTIOVNON Metamtuylakng AumAwpatikng Epyaciag cUpdwva pe ta dtebvr akadnuaikd mpdtuma.

3. Npoowmniko NMZ

AeuBovrpla: MmnoutoouUkn Xplotiva

MpOpUOTEQG: EppavounA EAévn

KaBnyntéc: MrmoutooUkn XpLotiva
Toadnpac ABavaolog

AvarA. Kabnyntég: Ylapayka NikoAétta — Osodavia

lkop£lng Navaylwtng
Aapavtidng AAéEavdpog

ZNKOTOUAOG XpHOTOG

E€wtepikol 516A0KOVTEG:

KaBnyntéc: BeAoUtoou KAeomatpa (Glasgow University)
MAakoylavvakn Eppavouéla — Mapia (Vienna University)
Towotoou PodouAa (Mavenotiuio Makedoviag)
Maypilog 26Awvag (Birmingham University)

AvarA. KaOnyntég: Mroukng AxIAMEag (Birmingham University)
XatinBwpadg Aewvidag (Mavemniotrpio Mokedoviag)

Enikoupot kaBnyntég: ToiyAa Ewprivn (American College of Thessaloniki)

Metadibaktopeg/ Eldikoi emiotrpoves: Mapyapitn KwotoUAa
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BAayomouAou EAAN

Mpoowriko Mpappateiag: Naotou Zévia

4. levika O£pata MeTantuyLoKwy Znouvdwv

1. To akadnuaiko £tog apxilel tnv 1n ZemtePpilou TOU TPEXOVTOG £TOUG KOl TEAELWVEL TNV 31N AuyoUoTou
TOU €MOWEVOU £TOUC. To eKTALOEUTIKO £pyo KABe akadnuaikol £toug StapBpwvetal os SUo eEaunva.
KaBe e€apnvo meplapBavel touhdytotov 13 mAnpelg eBOSOUASEC EKMALSEUTIKWY SPOOTNPLOTHTWV.

2. To XeWepvo e€dpnvo apyilel tnv teAeutaio eBdopada Tou entepppiou Kat ARYEL OTLG apXEG TOU
teheutaiov dekanpuépou Tou lavouapiou. AkoAouBei n e¢etaotikn epiodog Tou XELUEPLVOU EEavou.
Mia eBSopdada petd tn Anén tng e€etaoTikng meplodou, pottntég mou amoppipdnkav (Aoyw pn
nipoPBLBaactpou Babuoul) duvatat va emnaveéetaotolv. To eaplvd €aunvo apyilel ota péoa OeBpouapiou
KoL AfyeL ota t€An Mailou. AkoAouBel n e€etaotikn mepiodog tou apivou e€aprvou. Ot akplBeig
nuepounvieg kabopilovral amnod tn TUVTOVIoTIKN ETitporn Tou Metamtuylakou Kal avadpEpovtal oTo
aKkadNUAikO nUEPOAGYLO Tou MeTamtuyLlakoU.

3. Av yLa omtolovénmote Adyo o aplBpoC Twv eBSOUASWY EKTIALSEUTIKWY §paoTNPLOTATWY MOV
ipaypatonolnénkayv o éva Hadnua sivat PKpOTepoC amnod TiG Sekatpeig, To padnuo Bewpeital ot &
S16aOnke kal dev e€etaletal otnv TeAikr e€etaoTikr epiodo.

4. Mapdtaon TnG SLAPKELOG VOGS EEQUNVOU ETUTPEMETAL LOVO OE €EALPETIKEG TIEPLTTWOELG TIPOKELUEVOU Val
CUUIANPwWOEL o amattoUpevog eAaxLoToC oplOUOC eBEOUASWY EKALSEVUTIKWY SpaotnplotiTwy. H
£KAOTOTE Mapdtoon &g punopet va umtepPaivel Tig Vo eBSopadeg kal yivetal pe anddaon Tou mputavn,
Uotepa amd MPOTACH TNG KOOUNTELAG TNG OXOANG KAL TN OXETIKN €LOAYNON TOU TUALATOG.

5. O doutntig eyypadetat oto NMMI atnv apyn kabe eEaurivou SnAwvel Ta padrpata mou emAEYEL OE
nUeEpPounVieg mou opilovtal and To MeTAMTUXLOKO.

6. OL e€eTaoeLg SlevepyoUVTaL ATTOKAELOTIKA LETA TO TEPAG TOU XELLEPLVOU KAL TOU £apLvol €EAAVOU yLa
To podnuata ou S8axOnkav ota e€apnvo oUTA, avtioTola. X OAEC TIG MEPLTTTWOELG UMOPEL va

e€etaotel povo ota pabnpata mou £xel SNAWaOeL oTnV apyn Twv 2 éopnvwy. EWSIKA péptpuva Aappavetot
yla Tnv mpodopikni e¢€Tacn goltnTwy e anodeSelylévn TIpLV Ao TNV ELoAywyr) Toug oto NME SucAetia.

7. Ta pabnpato ekToc amo TG SU0 eEETAOTIKEG TTEPLOSOUC, SLOKOTITOVTAL KATA TLG EMICNEC APYLIEG OTIWG
opilovtat and To akadnUaAiko nLePoAOyLo Tou I6pUpatoc. Ol apyieg mepAapuBdvouv ta dtaotApata ano
TNV MAPAOVA TWV XPLOTOUYEVWWY WG TNV EMOUEVN TwV Ogodaviwv, amod tnv Méumtn thg Tupodayou (23
QOeBpouapiou 2023) wg tnv emopévn tng Kabapng Asutépag (28 DeBpoudpilou 2023) kat ard tTn MeydAn
Aeutépa (10 Amtpidiou 2023) wg tnv Kuplakn tou Owud (23 Artpihiou 2023). Asv yivovtal pabrpato Kot
e€etaoelc to TofRatokUPLAKA KOL OTLG TIOPOKATW YIOPTES KOLL ETIETELOUG.

¢ Tou Ayiou Anuntpiou (26 Oktwpplou)

* Tnv €6viKN g0pTH TNG 28n¢ OKTwpRpiou
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* Tnv enételo tn¢ e€€yepong tou MoAuteyveiou (17 NosuBplou)

¢ Twv Tpwwv lepapyxwv (30 lavouapiou)

¢ Tou EuayyeAlopou (25 Maptiou)

¢ NMpwtopaytda (1n Maiov)

* Tou Ayiou Mvevpatog (5 louviou 2023)

Eniong mapadooelg pabnuatwy Sev yivovtal TNV NUEPA TWV GOLTNTIKWY EKAOYWV.

8. To S160KTIKO €pyo KaTAVEUETAL Og e€apnviaia padnuata. Q¢ S16akKTLko €pyo Bewpeital: a) n
autoteAng dtdaokalia evoc pabnuatog, B) n autoteAng dtdackaiia e€lSIKEVUEVWY LABNUATWY
gUBABuvoNg o€ UIKPEG OUABEC POLTNTWY, V) OL EPYOOTNPLOKES ALOKIOELG KOL N EV YEVEL TIPOKTLKA €€AOKNON
Twv pottntwy, 8) n eniPAedn epyactwy 1 SUTAWUATIKWY EPYACLWV KAL €) N OpyAvVWon oePLVopiwy
AWV aVAAOYWV EKTIOLSEUTIKWVY §paoTNPLOTATWY TTOU QIOCKOTIOUV OTNV EUNMESWAN Kal otnv e€EALEN TwV
YVWOEWV TWV $oLTNTWV.

9. To MPOYPAHLO CTIOUSWV TIEPLEXEL TOUG TITAOUG TWV UTIOXPEWTLKWVY KOl LaBnuatwy EMAOYNAC, TO
TIEPLEXOUEVO TOUG, TIG eBSopadlaieg wpeg ddaokaliag Toug, oTLg omolieg mepAapuBavetal To KABs popdng
£TLTEAOUEVO SLOAKTIKO £pyo, Kal TN XPovikn aAnAouyia n aAnAe€dptnon Twv pobnudatwy. 20pdwva
pe to EBviko NAaioto Npooodviwy tng Avwtatng Ekmaidsuong, To mpoypappa ormoudwv oToxeVEL oTNV
OIOKTNGON LABNCLOKWY OMOTEAEGUATWY KAL TTPOGOVIWY, TIOU ANOKTWVTAL OO TO GUVOAO TOU
T(POYPAUUATOC oToudwV, KaBw Kot oo KAOe eni pépoug Hadnua r ekmaldeutikn Spaoctnplotnta i
TIPAKTLKI AOKNON TToU MEPNAUPAVETAL OE QUTO, TIG TILOTWTIKEC LOVASEG, KABWG KoL TO eMiMedo Twv
T(POCOVIWV TOU ATIOKTOUVTAL, OE AVTLOTOIXLoN TOoU pe ekelva Tou EBvikoU MAatoiou Mpooodviwy, Tou
Eupwmaikov MAatciou Mpocdvtwy Ala Biou MaBnaong kat tou NMAawsiov Npocoviwy Tou Eupwmaikou
Xwpou Avwratng Eknaidevong.

10. To S160KTLKO €PYO CUMTMANPWVETAL E avTioTOLXO SLOAKTIKA cuyypdappata dnAadn évtuna f
nAsktpovika BLPAia (cupmephapBavopévwy Twv NAEKTPoVIKWY BBALWVY eAelBepnc mpdoPBaong) kabwg
KOLL EVTUTIEG I NAEKTPOVLKEG AKASNUAIKEG ONUELWOELC, TIOU OVTATIOKPIvOVTaL KATA TPOTTO OAOKANPWUEVO
OTO YVWOTLKO QVTIKEMEVO EVOG LOBAUATOC Kol KAAUTITOUV OAGKANPO 1) TO LEYAAUTEPO PEPOG TNG UANG Kall
TOU TIEPLEXOUEVOU TOU, OTIWG OUTA KaBopl{ovtal 0TOV KAVOVIOUO TIPOTITUXLAKWY CTIOUSWV.

11. K&Be 516aokwv odellel va SLavépeL ae OAOUG TouG PoLTNTEG TTOU €XOUV eyypadel oTo Hadnua, katd
v npwtn efdopada Twv HadnUATWY avaAUTIKO SLaypoppa LEAETNG TO omoio eptAapBAaveL Tn
S1apBpwon NG UANG Tou pabnpartoc, oxetkn BLBAloypadia, AN Tekunpiwaon Kot cuvaodn
nAnpodopnon.

12. OAa ta padnpata EeTalovtal UTIOXPEWTLKWE YPATTA KAL TO TTOGOOTO TWV YPANTWY EEETACEWV GTOV
TeAKO BaBUO Sev pmopel va givat pikpotepo tou 50% kal peyaAltepo tou 80%. To UTIOAOLTO TTOGOOTO TNG
BaBuoloyiag mpoépxetal amd eVOAAAKTIKOUG TPOTIOUC aELOAOYNCNG, OTIWE EPYOOIEG, TOPOUOCLACELG, KA.,
Tou¢ omnoloug kaBopilel o Stdaokwv. PoltnTAC, 0 omoiog dev MPoonABe oTLg e€eTAOELS LABRATOC,
Bewpeital OTL anétuye oTI¢ EEETAOELG.

13. K&Be e€apnviaio pabnua cuvelodEpel Evav aplBuo motwtikwy povadwv ECTS mou sivat cuppato pe
T0 Eupwnaiko Jvotnua KatoxUpwong Motwtikwv Movadwv (European Credit Transfer System — ECTS).
OL TUOTWTLKEG povadeg ECTS eival pio aplBunTkn T mou amodidetal o€ kaBs pabnua, yla va
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nieplypadel o poptog epyaciag, mou amatteital ano to onoudaotr yla tnv oAokArnpwon tou. Mia povada
ECTS avtiotolyei o 30 wpeg poptou epyaoiag. Eva e€dpnvo omoudwv avtiotolxel o 30 ECTS, evw £va
TANPEG akadnuaiko £€tog avtiotolyel oe 60 ECTS

14. OL portnTég £xouv To Sikaiwpa va avaoteilouv TIG oTouSEC Touc. H Sladikaoia mou mpeEneL va
akoAouBnBel meplypadetal otov Kavoviopd tou Metamtuylakou Mpoypaupatog Zrmouvdwv (apbpo 6.1.9).

15. Ao Ti¢ LotooeAideg https://www.econ-auth.gr/, https://strategic-marketing.econ.auth.gr/el/ kat
https://elearning.auth.gr/ ot dortntég/TpLec pmopouv vo. avtAoUv mAnpodopisg yia Siadopa BEpata mou
adopouv Ta Hadrpota Tou TPoypAaUaTog ortoudwy (UAN, mpoypappa Slohé€swy, epyaoieg kal
epyootnpla, Stadaveleg Slaré€ewy, K.a.). Avakolvwoelg kot Anpodopieg yia to TuRuo OKOVOULKWY
Ermotnpwyv pmopouv va avtAnBoulv kat amno tn oeAida tou Tunpatog kot tou NMM2 oto Facebook
(https://www.facebook.com/econ.auth.gr, https://www.facebook.com/strategic.marketing.auth)

16. KaBe e€apnvo, pLv amo tnv Evapén tng eEETOOTLKNAC EPLOSOU, oL GOLTNTEG £XOUV TO SLIKALWHA KAl TNV
UTIoXPEwWah va afloAoyoUv Ta padnpota Kol toug SI6ACKOVTEG e oTOXO TN PeATiwon Tng moloTnTag TWY
omoudwv. Meplocotepeg MAnpodopiec elvat Stabatpeg otnv wotooeAida tng Movadac AltaoddaAiong
Mowotntag (MOAIM-AMO http://ga.auth.gr)

17. 3e nepintwon melBapyLlkol MAPATTWUATOC (OTWE avilypadr) KATA TIC EEETACELG, XPON NAEKTPOVIKWY
pHEowv, avtypadn Katd tn cuvtaén epyaciwy K.A.1.) opiletal and tn Tuvéleuon Tou TUAUATOG eMLBOAN
KUPWOEWV (amo gyypadn emimAnén £w¢ amMoKAELOUO Ao CUMUETOXN OTLG EEETAOELS YLO ETTOMEVA
gfaunva).

5. Kavoviopdg Znovdwv

To MMZX ota «Strategic Marketing — Ztpatnylkd Mdpketivyk» odnyet otnv amoktnon Metantuylakou
AumAwpoatog Eldikeuong opyavwvetal Kot Aettoupyeitatl autoduvopa anod to akadnuaikod £tog 2023-24
arnod 1o TuRpa Owkovoulkwy Emotnuwv tou Aplototeleiou Maveniotnuiov Osooalovikng (A.M.0.).

O Kawvoviopoc zmoudwv tou NMZ, kaBopilel tnv Asttoupyia Tou NMMI og cupdwvia pe cupdwvia pe TV
LoxUouoa vopoBeoia, Kal TEPLEXEL TA TTAPOKATW ApOpa:

ApBpo 1: Avtikeipevo — IKomog

ApBpo 2: Anovepodpevog Tithog Mpoypappatog MeTAMTUXLOKWY TTOUSWV
ApBpo 3 Aloiknon MetamtuyxLtakou Npoypapuatog

ApBpo 4 Katnyopleg umoPndiwv mou yivovral Sektol

ApBpo 5 Aladikacio Loaywyng LETAMTUXLOKWY $OLTNTWV

ApBpo 6 Aldpkela kal opol poltnong

ApBpo 7 Asttoupyia MPOYPAUOTOC OTIOUS WY

ApBpo 8 ALSAKTLKO TIPOCWTTLKO

ApBpo 9 Mpappoteio MeTAMTUXLOKOU TIPOYPALATOC
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ApBpo 10 OlkovouLKol TTOPOoL TIPOYPAUUATOG

ApBpo 11 OLKOVOULKEG SLEUKOAUVOELC

ApBpo 12 YAkoTtexvikr utodoun

ApBpo 13 TeheToupyLKO anodoitnong

ApBpo 14 TUMOG ATMOVEUOPEVOU SUTAWUATOC LETATITUXLOKWY OTIOUS WV
ApBpo 15 AoyokAomn

ApBpo 16 Miotomnoinon — AfloAdynon MM

ApBpo 17 O6nydg omoudwv

ApBpo 18 MetaBatikég puBuioelg

6. Zuotnua Katoxpwong Notwtikwv povadwv (ECTS)

To oUotnua ECTS avantuxdnke oto mAaiolo tou mpoypdppatoc ERASMUS (European Community Action
Scheme for the Mobility of University Students) pe okomo va dteukoAUvel Tig Stadikaoieg akadnuaikng
oVayvweELoNG TwWV oTtoudwv oTo e€WTEPLKO AMOTIUWVTAC /KAl LETAdEPOVTAG TNV EPYACio TOU
CUHpEeTEXOVTOC doltnth (HeTadopd MIOTWTKWY HoVAdwy) HeTafl Twv cuvepyalopevwy WBpupdtwy. To
ECTS Baoiletal otnv apyn tnc apoBaiag epmiotoolvng LETAEY TwV LOPUUATWY TTOU CUUUETEXOUV.

OL TILOTWTLKEG povadeg ECTS avtikatomtpilouv TNV moootnta epyaciag nou anattei kabe pabnua oe
oX£0N HE TN CUVOALKH QImaLtoU eV TToodTNTA EVaoXOAnong tou/tng dottntr/-tplag yia tnv oAoKAfpwon
£VOC AN pouc akadnuaikol €toug ornoudwv oto ibpupa (SnAadn, mapakololuBOnon mopadocewy,
T(POKTLKA AOKNON, OEULWVAPLA, GPOoVTLOTHPLA, EpyaoThpLa, LEAETN otn BLBALOOAKN Kal Kat' oikov,
g€etaoelg | A\ Spaotnplotnteg afloAoynong). ZUpdwva pe to ECTS, 60 MIOTWTIKEG LOVASEC
OVTLITPOoWTEVOLV ToV POPTO epyaciag evog akadnuaikol £Touc omoudwv, 30 MIOTWTIKEG LOVASEG
QVTLITPOCWTEVOUV ToV POPTO epyaciag evog akadnpaikou Eaurvou, Kat 20 TIOTWTLKEG LOVASEG TOV
dopto epyaciog evog tetpapnvou. Mia miotwtikr povada ECTS avtiotolyei o 30 wpeg dpodpTou epyaciag
pe Baon tnv EAAnvikr vopoBeoia.

7. Kwntukotnta ¢portntwv

Mpoypoppa ERASMUS+

Mé£ow Ttou mpoypappatog Erasmus+ divetal n Suvatotnta oe poltntég/TpLeg tou MME va KoV oouy TN
UETQmTUXLOKY SUTAWUATIKA Epyocia og KAmola amo TG XWPeC TN Eupwraikng Evwong f Tov urtdAouto
koopo (ERASMUS+International). Neploodtepeg mAnpodopleg mepléxovtal otov oxeTiko Kavoviouo
Kwvntikotntag.

lotdtomnog: https://eurep.auth.gr/el/students/studies
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8. Xpnoueg Ynnpeoieg tou ANO npog toug DoLtnteg

‘OMot ol poltnTég Tou AMNO £xouv tn Suvatotnta va {NTHooUV TN cUVSPOUN, YLO CUYKEKPLUEVO KABE dpopd
AOyo, eldIKWV YItnpeolwv Tou MavemnmiotnUiou TIPOKELUEVOU VOl TOUG CUVEPAOUY O TPOPARLATO TTOU
OVTLUETWITI{OUV KATA TN SLAPKELO TWV OTIOUSWY TOUC | KON KaL va Yivouv ol i8lot eBeAovTég

PO dEPOVTAC TLG UTINPECLEG TOUG 0 oUVASEAGDOUC / GUUPOLTNTEG TOUG TIOU TLC £XOUV OVAYKN.

lototomnog: http://www.auth.gr/services

8.1. Emutpon Kowwvikng MoAttikng & Yyeiag

H Emitpomn) Kowvwvikng MoALTikAg kat Yyeiag, £XeL wg oTOXo va SnpLoupynoeL cuvBnKeg mou Ba
KOTAOTAOOUV TO NAVETLOTHLO XWPO TTPOCSPACLUO 08 OAQ TO LEAN TNG TTAVETILOTNLOKAG KOWVOTNTAG e
WOlaitepn Epudoaon otnv npocPaocn twv APeA, 6mou n SuckoAia MPooBacLUOTNTAG OTO XWPO KaBLoTd
SUoKoAn Kal Ttnv mpoofactpotnta otn yvwaon. MNa to Adyo autd doltntég pe mpo-PAnuotTa 6pacng
ekmotdevovral amo eldIkeUpéEva LEAN AEN atn xpron NAEKTPOVIKWY UNXAVNUATWY OE OPLOUEVEG
BLBAL0BNKeC Tou AMNO Omou uTtdpxouV eKTUTIWTEG Braille. Emiong dppovtilel — oto pETPo TOu duvatou — Kal
yla T SleukOAUVON XOPHYNONG O AUTOUC CUYYPAUUATWY He dwvnTikA amodoaon. Mapéxel Aswdopeio
ApEeA yla TNV KaAUTtepn duvath eEumnp£tnon Twv GoLTNTWVY UE aVaTnPLleg, WOTE va SLEUKOAUVETOL N
UETAKIVNOT TOUG KOTA TN SLAPKELD TNG AKOSNUALKAC XPOVLAC KoL KATA TN SLAPKELD TNG EEETAOTLKNAG
nieplodou. Ito mAaiolo autd afilel va onuelwdel kat to Mpoypaupa Mpoaywyng AutoBonBelag
(ouvepyaoia ANG kat OKANA). (email: selfhelp@auth.gr, tototomnog: http://www.selfhelp.gr/el/). Eniong,
n Emtpony Kowwvikng NMoALtikng kot Yyeiag £xel edw Kot xpovia kablepwoel oto AMNO tov Beouod tng
EBehovtikng Alpodoaiag kal tnv w¢ ek TouTou dnuoupyla Tpamelog Aipatog oto AXEMA, evw amo tov
Mato tou 2007 16pUBnke kal Tpanela Alpatocg oto TEQAA Seppwv og cuvepyaaia pe tnv EKNY kat to
l'evikd Noookopeio Zeppwv. H eBehovtikn atpodocia mpaypatomnoleitol Suo GopEg Tov Xpovo, KaTd T
Sapkela twv pnvwv Noeuppilou kat Anpidiou, otov xwpo tng AtBoucag TeAetwy Tou A.M.0. Je aNMwWTEPO
OTOXO -£DIKTO KAl AUECO- OL AVAYKEG OE alpa Vo KOAUTITOVTAL AOKAELOTIKA ard Thv EBehovtikn
Awobooia, n onola ofuepa KAAUTTEL YUpW 0TO 40% TWV CUVOALKWY OVOYKWVY. ZUMUETOX OTNV
awpodoota, n omola eivat pla aodpaing Stadikacio xwpig EMUTAOKEG, UIMOPOUV Vo €XOUV OAOL Kol OAEC
TAvVW armo 18 etwv 1ou Sev €xouv £181KA poBARpaTa Lysiag.

Email: socialcom@ad.auth.gr
lotétomnog: http://ekpy.web.auth.gr/

TnA/Fax: 2310 995386, 2310 995360

8.2. Kévtpo ZupBouleutiking kat WuxoAoyikng Yrootnpéng

H Emwtpomnn ZupBouleutikng kat WuxoAoyikng YooTApLENG £XEL WG OTOXO TNV KAAUTEPN 0pyAvVWaN Kal
Aettoupyla twv Sopwv mou poadépouv Puyoloyikn BorBela kot cUPBOUAEUTIKN OTNPLEN OTOUG
doutntég Tou AMNO péow tou Kévipou TupPouleutikig kat WuxoAoyikng YnootnpEng (KE.ZY.WY.) mou
Aettoupyel oto Mavemiotiuto.

OLunnpeoieg tou KE.ZY.WY mapéxovtat 0L Ldvo otoug poLtnTeC Kal poltiTpLeg Tou AMNO, aAAd Kal oTo
T(POCWTILKO TOU MNMAVETLOTAKLOU. YuvepYAleTal OTeVA e GAAEC Emitpormég ouvadoUg AVTLKELUEVOU Kol
Slopyavwvel Huepideg yia Stdhoyo pe toug ¢pottnTeC/PoLTATPLEG, OMWE KAl LE TO SLOLKNTIKO Kal AoLrto
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T(POCWTILKO TNG TIAVETILOTNLOKAG KOLVOTNTAG. 2TOUG ApecoUG otoxoug Tou KE.ZY.WY. elval n duvatdtnta
£vapéng Asttoupyiag Avolytic tTnAepwVIKAG yPaUUNG oTo MOVEMLOTAULO, e OKOTIO TNV Gueon Bonbela ot
atopa mou Bplokovtal og Kplon Kol o€ ATOUA E TIPOOWITLKEG SUCKOALEG, TTOU O€ TpWTN dAoh
aloBavovtal peyaAltepn achAAeLla vo LIAROOUV yLa Ta TTPOBARLLOTO TOUG OTAV UTIAPXEL AVWVU LA KOl
anouaotdlel n omtikn emadn. To KE.ZY.WY. Bpioketal oto Looyelo tng Katw Mavemotnuaknig Goltntikng
AE€aync, otov Xwpo TG YYELOVOULKNG YIinpeaiag, ota ypadeia 5 & 8.

lototomnog: http://kesypsy.web.auth.gr/
Email: vpapadot@ad.auth.gr
Fax: 2310992607 & 210992621

8.3. Enutponi EGelovtiopov

H Emitpornr) EBgAovTiopol wg KUPLO GTOXO TNG £XEL TNV TPowBNoN ota HEAN TNG TMAVETILOTNULOKAG
KoLvOTNTAC TNG LOEC Tou £BgAhovTiopol Kal TNV KAAALEPYELA AUTAC WG cUYXpoVoU althuatog. Me Bdaon
TOV 0TOX0 AUTO N Emttpon EBeAovTiopol £xovtag Kal wg Kivntpo g tn BeAtiwon Tng kKabnuepvotntag
OAwv 6ool Bpiokovtal oto ANO — dpoltnTEG, KABNYNTES Kal EpyalOUEVOL — UE UIKPEG GANG OUCLOOTLKEG
EVEPYELEC O€ TOUELG OTWG elval Ta poltnTikd Bépata, To meplBAAAOV KAl i KOWWVLKN Ttpocdopd,
evBappUlVeL OAa Ta HEAN TNG TTAVETILOTNLAKIG KOLVOTNTOG VO TIAPOUV TIPWTOPROUALEC, KataBEtovtag LOEEG
KOLL TUPOTAOELG EEKLVWVTAC Ao T amAd, HLKPA Kal UAOTIOL oL, ot TOV OKOTIO aUTO €X0UV 18N apxiosl
va Snuiloupyouvtal Aiktua EBgloviiopol avd TuRpa /ZxoAn katapxdg amo eva pehog AEM Kat évav
doLTnNTN, TPOKELUEVOU PECW EVNUEPWTIKWY EKSNAWCEWYV, va. SnuoupynBel cwpa eBelovtwv oto Kabe
Tunua / 2xoAn tou ANO.

Email: vrect-ac-secretary@auth.gr
TnA: 2310996713, 996708

Fax: 2310996729

8.4. 06nyoc EmBiwong

To tunua Xrmoudwv tou AMNO (http://dps.auth.gr/el) ekdidel évav 0dnyd smupiwong mou ameuBUveTaL
KUPLWG O& TPWTOETEIG PoLTNTEC HE XPHOLUES TTAnpodopieg TOCO yLla TNV TOAN TG OsooaAovikng 600 Kall
yla to AlO.

lotooeAiba: http://www.dps.auth.gr/el/info/main

8.5. Fpadeio Atacuvdesong AMNO

To MNpadeio Ataclvdeong AMNO eival évog kKopBog mAnpodopnong, umootnplenc, Siktdwaong Kat
evBappuvong Twv doltntwy kat anodoitwy Tou 16pUpatog o BEQATA CTIOUSWV KAl EMAYYEALATIKAG
otadlodpopiag. OL UTINPECLEG Kol oL SPACELG TTOU AVETTTUEE, avanmtuoosl Kal e€ehiooel kaBnuepva
ocUMdWVA e TO TIVEUHA TNG ETOXNG, £XOLV €vav LLOVOV 0TOX0: va BonBroouv Toug GoLtnTES Kol
anodoltoug va Poceyyioouv TO EMAYYEAUOTIKO TOUG PEANOVY, V' avakaAUPouy TG SeELOTNTEG TOUC Kal va
SlekSiknoouy pLa B£on epyaciog oTto cUYXPOVO, OVTAYWVLOTIKO TteptBaAAov i akdun va tdploouv tn SikA
Tou¢ emixeipnon. To Mpadeio Ataclvdeong Tou AMNO mapéxel MANPoPOPNoN YLO LETATITUXLAKEG OTIOUSES
otnv EAAAaSa kat To e€wteptkd, umotpodiec kat kAnpodotrpata Kabwg Kol cUUBOUAEUTIKN UTTOOTHPLEN.
Enionc, Slopyovwvel epyactripla GUUPBOUAEUTLKAC, EPYOOTHPLA ETILXELPNUATIKOTNTAG, EKSNAWOELG
otadlodpopiag, NUEPES KOPLEPOC. AKOI, AVOKOLWVWVEL VEEC BECELG EpYAOLAC KAL TIPAKTIKAG AOKNONG.
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lotooeAida: http://career.auth.gr

9. MNpdypappa oroudwv Kat SL6ACKOVTEG

Ta Baoikad otolyeia tou avaAutikou Mpoypaupatog Zmoudwv tou MMI €xouv w €€NG:
® EL81keVOELG: Agv UTIAPYOUV ELSIKEVOELC, TIPOKELTAL LA EVLOLO TIPOYPALAL.

¢ H yAwooa SidaokaAiog twv padnuatwy eivat n ayyAikn yAwooa. H BipAoypadio tou kabe pabriuatog
elvat otnv ayyAkn yAwooa.

* MOTWTIKEG pPovAdeg Tou KABe padrpatoc: 6 ECTS

* MIOTWTIKEG Hovadeg SuTAwpaTIKNG epyaociag: 27 ECTS

MIOTWTLKEG LOVASEG TIPAKTIKAG Aoknaong ) ogpvapiou 3 ECTS

® JUVOALKEC TILOTWTLKEG povadeg tou MMZ: (10 X 6) + 27+3 = 90 ECTS

¢ O $popto¢ epyaciag ya kaBe petantuylako/n eoltntr/Ipla oto MM Katd th SLAPKELD EVOC
okadnuaikol £Toug anotiudtal os e€Rvta (60) MOTWTLKES LOVASEC, KOl KATA T SLAPKELD EVOG
akadnuaikoL eéaunvou amotipdtal os tplavra (30) moTwtikeég povadeg (ECTS).

INUAVTIKA oToLXEla elval TO TOPAKATW:

e OL BaBpoli emtuxiag portnTwv/TpLwv ota PeTamTuxtakd pobnpata avadepovratl otnv kKAipaka 0-10 pe
okpipeta pong povadac. Emtuxng Badbpoloyia Bswpeital To ££L (6) TOCO yLA TO LETATMTUXLAKA pLaBrpato
000 KOl YLOL TN LETOITTUXLOKN SUTAWUOTLKY gpyaoia.

¢ O/n petantuxlakog/-n doltntnc/-tpla €XeL TNV UTIOXPEWON Va TtapakoAouBrost kal va e¢sTtaotel
emtuXwe oe 6éka (10) pobrpata Tou MPWToU Kol SEUTEPOU EEAUNVOU, VO EKTIOVAOEL ETILTUXWG
METAMTUYXLOKY SUTAWHATIKA £pyooia KoL TNV TTPOKTLKI) ACKNGN 1 TO CEULVAPLO.

¢ H xpovikn Sidpkela ¢poitnong oto M.M.Z. tou odnyet otn AnPn tou AuTAwpatog METAMTUXLOKWY
Yroudwv opiletal kat' eAdxLoTo ot tpia (3) akadnuaikd eEdunva, ota omola mepAoUBAVETAL KAl O
XPOVOG EKTIOVNONG KAl KPLONG TNG LETATTTUXLAKNA G SUTAWATIKAG Epyaciog.

¢ O QVWTATOC ETITPEMOWEVOCS XpOVOC 0AoKANpwaonc Twv oroudwv kabopiletal os mévte (5) akadnuaika
ggaunva.

YTn ouveéxela apatibevrtal to padnpata Tou poypappatog ormoudwy, avd e€apnvo ormoudwv. O TitAog
KABe pabruarog anotelel utepoUVEECHO TTOU 08NYEL OTNV OVAAUTIKN TtepLlypadr Tou Hadhpatog, otnv
LotooeAida tng Movadag AtaodaAiong Mototntag (MOAIM) tou ANO.

lo gEaunvo

Kwb1KOG Tithog ‘Qpec | ECTS | TUmog | ALBAOKOVTEG
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MKT - 101 | Oewpia kat Epappoyni oto MAPKETIVYK - | 3 6 Y Zlapayko NikoAéTa
Marketing Theory & Practice - @sodavia
MKT -102 | Wuyxohoyia Katavaiwtr - Consumer 3 6 Y Mrmoutooukn
Psychology Xplotiva
MKT —103 | Ztpatnyikn Emwvupiag - Brand Strategy | 3 6 Y BeAoUtoou
KAeomatpa
MKT - 104 | MéBoboLEpeuvag - Research Methods 3 6 Y MrmoUkNnG AxIAAEaG
— MAakoyLavvakn
Eppavouéla
MKT - 105 | Emwkowvwvia Mapketivyk otnv Wnowakny | 3 6 Y Mapyapitn
Enoyn - Marketing Communications in KwotoUAa
the Digital Era
20 g€aunvo
Kwbikdg TitAog ‘Qpeg | ECTS | TUmog | Abdokovieg
MKT - 201 | Neupopapketivyk — Neuromarketing 3 6 E Mrmoutooukn
Xplotiva
MKT —202 | MapkeTvyk Méowv Kowwvikng 3 6 E BAaxomoUAou EAAN
AKTUWoNG Kot Anpoupyia
Meplexopévou - Social Media Marketing
& Content Creation
MKT —203 | Omtikég Mdpketivyk otnv Opyavwolakn | 3 6 E Mkop€lng
Yuumnepldopd Kot T Aloiknon Mavoylwtng
AvBpwrivwv MNopwv - Marketing
Perspectives in Organisational
Behaviour and Human Resources
Management
MKT —204 | AeBvég MApKeTIVYK - International 3 6 E Zlopdyka NikoAéta
Marketing — Oeodavia
MKT —205 | Mdapketvyk MoAuteAwv Npoioviwy - 3 6 E ToixAa Ewprivn
Luxury Marketing
MKT —206 | MApKeTLvyk YIinpeowwy - Services 3 6 E Towotoou PodouAa
Marketing
MKT —207 | Avohutiky Mdpketwvyk - Marketing 3 6 E Alapovtiong
Analytics ANEEQVEpOC
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MKT —208 | Taoelg otnv MAnpodopiki ota mMAaiola | 3 6 E Toadnpag
Tou AtadikTtuakol Mapketvyk - IT ABavaaolog
Trends for Digital Marketing
MKT —210 | Buwotpo MApkeTivyk - Sustainable 3 6 E Maypilog 20 Awvag
Marketing
30 e€aunvo
Kwdkog TitAog ‘Qpec | ECTS | Tumog | ALBAOKOVTEG
MKT - 301 Metarmntuxiakn AmmAwpotikn Epyacioa — | - 27 Al -
MSc Dissertation
MKT - 302 | Mpaktiki Acknon - Internship - 3 YE -
MKT -303 | Npoxwpnuévo EpeuvnTiko Iepvaplo — - 3 YE -
Advanced Research Methods
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