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(Amodaon cuvToVIOTIKNG ETULTPOTNC TOU HETAMTUXLOKOU e aplOpd 7/19-1-2024)

IMPAKTIKH AXKHXH XTO IIMX XTPATHI'IKO MAPKETINI'K

T eivou n Ilpaxtiky Acknon
H IIpoktikn Acknon etvor udBnuo emioyng oto Ilpdypappa Emovdanv tov TIME Ztpotnyuo
Mépketvyk pe kodwd podnqpoatog MKT-302, pe titho «[IPAKTIKH AXKHXZH», avtictotyel o€ 3

ECTS kot evtdocetot 610 Tpito e£QUNVO GTOVIMV.

A@opd T pKpng SLIPKELNG TOPOVGIO POLTNTMOV/TPLAV Kot TNV AGKNOoT KOONKOVTOV G €V SLVALLEL
y®dpovg epyaciac. [Ipayuatomoteitar oe Anpdcto 1 [diwtikd Gopéa Ynodoyng ektog [Havemotnpiov
vtd v kabodnynon oteréyovg tov Dopéa Ymodoyng kor tnv emifreym pélovg A.E.IT,
ddaokovta/ddokovca oto [pdypapupa. Emomuovikd Yrevbovog/n g Ilpaktikng Acknong

etvar pérog A.E.IL., 1o onoio €xetl opiotel pe amdeoon g Xvvioviotikng Emtponng.

OpéA QOVTNTOV/TPLOV 0TO TN GOUUETOYN TOVS GTO TPOYPURNA

. [Ipdn eman] [Le TOV EMAYYELLATIKO XDPO KOL ATOKTNON TNG amopaitnng eEOTPEPELNS.
. I'vopio pe Tig Tdoelg g ayopds Kot Tig 0eE10TNTEG TOV ATOLTOVVTOL.
. Epappoyn tov yvocewv mov anéktnoav oto [avemotpio ndve otov topéa epyaciog mov

TOVG EVOLOPEPEL.

. I'vopio pe ta S1d@opo aVTIKEILEV TOV ETOYYEALATIKOD YDPOL, OCTE VA EMAEEOVYV VTO

OV TOVG TPOGPEPEL T TEPIGGOTEPO, OPEAT] GE EMAYYEALATIKO & TPOCOTIKO EMITEDO.

Ilo101 umopovy va couuctéyovy oto ovykexpiuévo Ilpoypoupas
1o IIpoypappa g Ipoaktikig AcKnong Uropovy vo GUUUETEXOVY ot portnTég/tpieg Tov [IMXE
«ZTpatnyikd Mdapketvyk», mov Bpiockoviot oto Tpito e&aunvo omovdav tovg. Xto [Ipdypappa
UmopohVv  vo GUUUETEYOLV dAlodamol @ortntéc/tpleg mov @ottovv oto [IME péom ToL

[Ipoypaupatog Erasmus.
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Artijeeig portntov/piov - Emiioyi
Ol a1TNGELS TOV POLTNTAOV/TPLOV TPUYLOTOTOLOVVTAL L€ GVYKEKPIUEVO TPOTO KOl GE CUYKEKPIUEVES
nuepounvieg, mov kabopilel n Xvvioviotiky Emttponn, Kot avokovdvovtol 6Ty 16ToGeEAdN TOV
[IMZX. Ot @opeic vmodoyng &xovv v €vBvVN TG EMAOYNG TOV QPOITNTOV/IPIOV UECH TNG

SladKaGiog TV GLVEVTEDEE®V.

Yroypewoeig portntaov/zpiov yia ™y ocopustoyn tovg oto Ilpoypouua

. Ot poutntég/tpieg, amod tn oTyun mov Ba emtheyolv, Oa Tpémet va akoAovdncovy Tig odnyieg

nov Ba Tovg 6060vv amd To I'pageio Ipaktikng Acknong A.I1.6.

. Mo v ohoxAnpwon ¢ [poaktiking Acknong amoitobvtol To ToPaKAT® TUpadoTEN Yo

Ka0e acKovpevo/m:

1. Hiextpovikiy A&woridynon Ilpoypappoatrog kor Ackovpevov/ng omd to PDopéa
Yrodoyme: couninpovetor amd 1o Popéa Ynodoyng o€ €01kn eopua, mov vrdpyet oto ['papeio

[Tpaxtkng Acknong A.ILGO. kot 1 onoia amwoctéAietar 6to Dopéa Y modoyng NAEKTPOVIKAL.
2. Hlextpovikn A&roroynon tov @opéa Yroooyng amd Tov/Tiv Ackodpevo/n

3. Hiextpoviki ASoAdynon @opéa YTodoyns Kot AGKOOUEVOL/NG 00 TOV EXOTTN PEAOG
A.E.IL.: ocourminpovetor and 10 péhog A.EIL. 1 EAIIL, mov éxer opiotel ¢ emodmTng yoo tov
0CoKOVUEVO/T|, OE E101KT] POpLLa, Tov LVILdpyel 6to ['pageio [paktikng Acknong A.ILO. kot n ool
amootéAAeTol otov emoOmT NAekTpovikd. H gicodog oto T1X tov I'papeiov Tpaxtikig Acknong

A.IL.O. Tpaypoatomoteitat Le T (P01 TOL WPLUATIKOD AOYOPLAUGLOV.

Awgprera, wpapio kai llepiodos Ilpaxtikijs Acknong
H Ipoktikn Acknon éxet odpkela 3 punveg mANPovg amacyoOAnons, oniadn to gfdopadiaio
opapro avtiotoyei oto gfoopadiaio wpdpro Tov avricToyov emoTipove oto Dopéa
Yrodoymeg, kot eivar 30 - 40 @peg v efdopdda.
H Ilpaxtik) Acknon mpoypotonoteiton oe kabopiopuévn mepiodo, kotd tn Odpkeld Tov TPitov

e€aUNMVOL GTOVOMV.
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Dopeic Yrnodoyijs
O emyelpNGELS TOV GUUUETEXOVYV GTO TPOYPULLO TPAUKTIKNG TPOTEIVOVTAL OO TN XVVTOVIGTIKN
Emtponn tov Metamtuyiakov, 1) eykpivovtal amd tn Zuvtovietiky) Exttponn petd and npdtacn tov
evolapepoIEVOL/MG portnTh/TpLag. Ot emyelpnoelg akoiovBoHv tn dradikacio Tov TpoPfAEnetat amd
to tunpa [poaktikng Aoknong tov AIIO kot vwoypdeovv éva cOUP@vo cuvepyaciag. Tnv mopeia
TOV QOUTNTOV KATA TN O8pKELN TNG TPAKTIKNG doknong mapakolovdel Eva pédog AEII, and tovg
dwdokovieg oto I[IMXE Zrpatnywkd Mdapketvyk. O/M  @ovtnTic/tpro o€ pmopel  vo

apaypatomoujcsl Ty llpaktki) Tov Acknon o€ ovyyevikd Tpoo®mo (.. yoveic, Ogior, KAT).

2oupaocn
O/H xéBe poumrng/tpro pe v évapén g [paktikng tov/mng Acknong vmoypdoest oto I'pageio
[Mpaxtikng Acknong A.ILGO. copPacn pe tov Edwkd Aoyoaplacud Kovoviiov ‘Epevvog A.ILO., o
omoiog givat kot o gpyodo6Tng Tov/tng. O opéag otov omoio mpaypartomotet v Ipaktikn Tov/ng

Aockmon elvar povo Popéag Ynodoyng kot dev €xet Kapio oyéon epyociag Le To/Tn GorTnTh/Ipia.

Acpdiian Portytov/ipiay kard Ty orgpkeia g Ilpaxtikyg Acknong
O/H govtmc/tpro kotd ) odpkela g [paxtiknig Aoknong aceoiileton kébe pva yuo to 1%

TOV OVTIGTOLYEL OTNV KATMTEPT KAAGT KOl TPOKELTAL Y10 AGOAAICT) EVAVTL EPYOATIKOD OITUYTUOTOG

ocLue®va pe v woyvovsa vopobeosia (N. 2817/2000, wap. 8, dpbpo 14, eyx. IKA 47/20.6.2000 ko
N. 3232/2004, map. 10, 4pBpo 15). O/H goummc/tplo, AOY® ™S ac@dAong tov/tng and v

[Tpaxtikn Tov/tng Acknon, dev mavel va eival ac@aMouévog/n oTovg Yoveig Tov/mg (M av gival

dueco acQUMOUEVOS/M Gt O1KN TOL/TNG Ac@dAEld), O Ybvel Ty ac@diion tov/tmg. To 1% g

acdiong avtiotoryet og 10,11 € unviaimg, To oroio vroAoyiletar, facel vOpOL, €l TOL TEKUAPTOD
nuepopicBiov avewdikevtov gpydmn (dniadn eni tov pnviaiov mwocov 1011 €). To mwocd eni tov
omoiov VToAoYIleTon 1| AGPAAION £VOVTL EPYOTIKOV OTLYNLLOTOG ival aveEAPTNTO OO TO TOGO TOV
avTiotolyel otn cOUPOcT TOL/TNG POTNTH/TNG. TNV TEPITTMON TOV KATOL0G/ 0 POLTNTHS/TPLA OF
0100£TEl KGO GPAAGT) Y10 LOTPOPUPRUKEVTIKN TEPIOaAYN, TOTE N AGPGAOT TOV TPETEL

va tinpmOel 610 EOKA - IKA avtiotoryel og 7,45%, onradn oc 75 svpo mepimov pnviaimg.
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. O/H aokobuevog/m owaovtor vo armovotdlel 1 quépa / pve kotd Tn OpKeE NG
[paxtikng Tov/tng Acknong.
. Ot pépeg amovoiog pmopel vo apopovv AdYovs vYeEing, EKTOUOEVTIKEG VITOYPEDMCELS (T.).
egetdoelc).
. O/H aocxovpevog/n umopel vo Yp1oLUOTOUCEL TIG NUEPES OMOVCIOG EITE TUNNOTIKA &iTE
GUVOMKA.
. O/H ackobpevog/n Ba mpémel va eVvIEPDCEL Y10 TNV ATOVGIX TOV/TNG 2 NUéEPES vopitepa

10 ['pageio IMpoktiknig Acknong A.ILO. pe email (praktiki@auth.gr) kot gvowd o Popéa

Ynodoyns. Xe mepimtwon mov dev evnuepmaoel 1o I'pageio IMpaktikng Acknong 600 muépeg
vopitepa kot Emetta and ELeyyo damotwdel 6Tt 0 ot amovstdletl and To Popéa Yrodoyns, n

amovcia avt Oa Bempeitor adtkatoloyntn kot o amotelel AOYo aKOpmong ™S GVUPACTC.

Il npopn
O1 popeig VTodoYNG LITOYPEDVOVTAL VO AUEIBOVY TOVG POITNTES Y10 TNV ATAGYOANOT) TOVG COLPMOVA,
Le 115 dratdels tov vopov (map. 7 apBpo 69 tov N. 4957/2022). H mAnpoun Tov/tng asKoveEVou/
yivetal Ka0e télog tov wiov unva. H tAnpoun yiveton pe katdbeon otov Tparnelikd Aoyapracpuo,
oL £xel ONAmaetl o/m pountng/tpia oto I'pageio Tlpaktikng Aoknong A.IL.O. pe to évrvmo «Atl3
- AITHZH OYXIKOY ITPOZQIIOY T'TIA IMIETQXH TPAIIEZIKOY AOI'APIAZMOY». Ztig
apy€G TOL EMOUEVOL £TOVG TOV/TNG OMOGTEAAETOL MAEKTPOVIKA 1 Pefaimomn amodoydv yio

(POPOAOYIKN TOV/TNG dNA®OT).

Befaiwon Zvuuctoyis
210 téhog ¢ [paktikng Acknong o/m kdbe ackodpevog/n, Aappavetl ewwonoinon anod to I'pagpeio
[Ipaxtikng Aoknong A.IL®. yio va mwapaidfer v vroyeypappévn couPact] tov/mng kot pio
BePaimon ovppetoyng oto Ilpdypappa «Ilpaxtiky Acknon Tprrofabuiag Exmaidevong tov

Apiototereiov [avemomuiov Oecoarovikney.
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